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Discusses how readers can make persuasive presentations that inspire action, engage the
audience, and sell ideas.

If I Understood You, Would I Have This Look on My Face?
Effective risk communication is essential to the well-being of any organization and those
people who depend on it. Ineffective communication can cost lives, money and reputations.
Communicating Risks and Benefits: An Evidence-Based User’s Guide provides the scientific
foundations for effective communications. The book authoritatively summarizes the relevant
research, draws out its implications for communication design, and provides practical ways to
evaluate and improve communications for any decision involving risks and benefits. Topics
include the communication of quantitative information and warnings, the roles of emotion and
the news media, the effects of age and literacy, and tests of how well communications meet
the organization’s goals. The guide will help users in any organization, with any budget, to
make the science of their communications as sound as the science that they are
communicating.

Communicating Risks and Benefits
Strategic Communication for Organizations elucidates the emerging research on strategic
communication, particularly as it operates in a variety of organizational settings. This book,
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appropriate for both students and practitioners, emphasizes how theory and research from the
field of communication studies can be used to support and advance organizations of all types
across a variety of business sectors. Grounded in scholarship and organizational cases, this
textbook: focuses on message design provides introductory yet comprehensive coverage of
how strategy and message design enable effective organizational and corporate
communication explores how theory and research can be synthesized to inform modern
communication-based campaigns Strategic Communication for Organizations will help readers
discuss how to develop, implement, and evaluate messages that are consistent with an
organization’s needs, mission, and vision, effectively reaching and influencing internal and
external audiences.

Good Science, Bad Science, Pseudoscience, and Just Plain Bunk
Sophonisba Breckinridge's remarkable career stretched from the Civil War to the Cold War.
She took part in virtually every reform campaign of the Progressive and New Deal eras and
became a nationally and internationally renowned figure. Her work informed women’s activism
for decades and continues to shape progressive politics today.Anya Jabour's biography
rediscovers this groundbreaking American figure. After earning advanced degrees in politics,
economics, and law, Breckinridge established the University of Chicago's School of Social
Service Administration, which became a feminist think tank that promoted public welfare policy
and propelled women into leadership positions. In 1935, Breckinridge’s unremitting efforts to
provide government aid to the dispossessed culminated in her appointment as an advisor on
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programs for the new Social Security Act. A longtime activist in international movements for
peace and justice, Breckinridge also influenced the formation of the United Nations and
advanced the idea that "women’s rights are human rights." Her lifelong commitment to social
justice created a lasting legacy for generations of progressive activists.

Sophonisba Breckinridge
A guide to making scientific photographs for presentations, journal submissions, and covers,
featuring step-by-step instructions and case studies, by an award-winning science
photographer; illustrated in color throughout. One of the most powerful ways for scientists to
document and communicate their work is through photography. Unfortunately, most scientists
have little or no training in that craft. In this book, celebrated science photographer Felice
Frankel offers a guide for creating science images that are both accurate and visually stunning.
Picturing Science and Engineering provides detailed instructions for making science
photographs using the DSLR camera, the flatbed scanner, and the phone camera. The book
includes a series of step-by-step case studies, describing how final images were designed for
cover submissions and other kinds of visualizations. Lavishly illustrated in color throughout, the
book encourages the reader to learn by doing, following Frankel as she recreates the stages of
discovery that lead to a good science visual. Frankel shows readers how to present their work
with graphics--how to tell a visual story--and considers issues of image adjustment and
enhancement. She describes how developing the right visual to express a concept not only
helps make science accessible to nonspecialists, but also informs the science itself, helping
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scientists clarify their thinking. Within the book are specific URLs where readers can view
Frankel's online tutorials--visual "punctuations" of this printed edition. Additional materials,
including tutorials and videos, can be found online at the book's website. Published with the
help of funding from Furthermore: a program of the J. M. Kaplan fund

Picturing Science and Engineering
Are you wishing you knew how to better communicate science, without having to read several
hundred academic papers and books on the topic? Luckily Dr Craig Cormick has done this for
you! This highly readable and entertaining book distils best practice research on science
communication into accessible chapters, supported by case studies and examples. With
practical advice on everything from messages and metaphors to metrics and ethics, you will
learn what the public think about science and why, and how to shape scientific research into a
story that will influence beliefs, behaviours and policies.

Visual Strategies
We are constantly bombarded with breaking scientific news in the media, but we are almost
never provided with enough information to assess the truth of these claims. This book teaches
readers how to think like a scientist to question claims like these more critically.
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The Brain That Changes Itself
Unlock today's statistical controversies and irreproducible results by viewing statistics as
probing and controlling errors.

Strategic Communication for Organizations
Science communication is a rapidly expanding area and meaningful engagement between
scientists and the public requires effective communication. Designed to help the novice
scientist get started with science communication, this unique guide begins with a short history
of science communication before discussing the design and delivery of an effective
engagement event. Along with numerous case studies written by highly regarded international
contributors, the book discusses how to approach face-to-face science communication and
engagement activities with the public while providing tips to avoid potential pitfalls. This book
has been written for scientists at all stages of their career, including undergraduates and
postgraduates wishing to engage with effective science communication for the first time, or
looking to develop their science communication portfolio.

Ella Baker's Catalytic Leadership
Offers practical advice on how to create different types of scientific communications, from
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research papers and grant proposals to articles, speeches, interviews, and e-mail messages,
providing sample writings from a variety of disciplines and including coverage of Internet
science and graphics. Simultaneous.

Shakespeare
Helps scientists and engineers to communicate research results by showing how to create
effective graphics for use in journal submissions, grant proposals, conference posters,
presentations and more.

A Comedian and an Activist Walk into a Bar
Wall Street Journal Bestseller! Next Big Idea Club selection?chosen by Malcolm Gladwell,
Susan Cain, Dan Pink, and Adam Grant as one of the "two most groundbreaking new
nonfiction reads of the season!" "A must-read that topples the idea that emotions don't belong
in the workplace." --Susan Cain, author of Quiet A hilarious guide to effectively expressing your
emotions at the office, finding fulfillment, and defining work-life balance on your own terms.
How do you stop the office grouch from ruining your day? How do you enjoy a vacation without
obsessing about the unanswered emails in your inbox? If you're a boss, what should you do
when your new, eager hire wants to follow you on Instagram? The modern workplace can be
an emotional minefield, filled with confusing power structures and unwritten rules. We're
Page 7/31

Online PDF Championing Science Communicating Your Ideas To Decision
Makers
expected to be authentic, but not too authentic. Professional, but not stiff. Friendly, but not an
oversharer. Easier said than done! As both organizational consultants and regular people, we
know what it's like to experience uncomfortable emotions at work - everything from mild
jealousy and insecurity to panic and rage. Ignoring or suppressing what you feel hurts your
health and productivity -- but so does letting your emotions run wild. Our goal in this book is to
teach you how to figure out which emotions to toss, which to keep to yourself, and which to
express in order to be both happier and more effective. We'll share some surprising new
strategies, such as: * Be selectively vulnerable: Be honest about how you feel, but don't burden
others with your deepest problems. * Remember that your feelings aren't facts: What we say
isn't always what we mean. In times of conflict and miscommunication, try to talk about your
emotions without getting emotional. * Be less passionate about your job: Taking a chill pill can
actually make you healthier and more focused. Drawing on what we've learned from behavioral
economics, psychology, and our own experiences at countless organizations, we'll show you
how to bring your best self (and your whole self) to work every day.

Houston, We Have a Narrative
Bill Bryson’s bestselling biography of William Shakespeare takes the reader on an enthralling
tour through Elizabethan England and the eccentricities of Shakespearean
scholarship—updated with a new introduction by the author to commemorate the 400th
anniversary of Shakespeare’s death William Shakespeare, the most celebrated poet in the
English language, left behind nearly a million words of text, but his biography has long been a
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thicket of wild supposition arranged around scant facts. With a steady hand and his trademark
wit, Bill Bryson sorts through this colorful muddle to reveal the man himself. His Shakespeare
is like no one else's—the beneficiary of Bryson's genial nature, his engaging skepticism, and a
gift for storytelling unrivaled in our time.

Statistical Inference as Severe Testing
Praise for The Power of Framing "The primary work of leadership involves managing meaning
through framing. Fairhurst shows that the way leaders use language to frame people,
situations, and events has important consequences for the way individuals make sense of the
world and their actions. The Power of Framing is an accessible and inspirational read for
leaders who want to shape their organizations in ethically responsible ways." —J. KEVIN
BARGE, professor, Texas A&M University "An ideal book for MBA students and business
professionals who are interested in specific tools for constructing leadership in their
professional worlds. By focusing on the language toolbox of leadership, the book empowers
anyone to construct leadership through talk and interaction." —JOLANTA ARITZ, associate
professor, Center for Management Communication, USC Marshall School of Business
"Building on her earlier acclaimed work, and written in a highly accessible style, Fairhurst's
thoughtful study provides us with a practical and highly relevant analysis of the power of
framing language from a leadership perspective. This is a must-have book." —DAVID GRANT,
professor of organizational studies, University of Sydney "Communication is the most important
element of leadership, and framing of the subject and situation is one of the most powerful
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tools available to leaders. Gail Fairhurst has created the handbook to help leaders do this right.
A must-read for anyone in a leadership capacity." —RICH KILEY, venture capitalist, and retired
Procter & Gamble marketing and HR executive "To be an effective global manager, there is
nothing more critical than understanding how to frame an issue so that you are effectively
communicating and motivating in a culturally sensitive manner. This book will tune you into
these issues and show you how to make certain your communication is properly interpreted by
your audience." —OLGA JACOB, general sales manager (Belgium, Netherlands, and
Luxembourg), American Airlines

Captivate
Championing Science shows scientists how to persuasively communicate complex scientific
ideas to decision makers in government, industry, and education. This comprehensive guide
provides real-world strategies to help scientists develop the essential communication,
influence, and relationship-building skills needed to motivate nonexperts to understand and
support their science. Instruction, interviews, and examples demonstrate how inspiring
decision makers to act requires scientists to extract the essence of their work, craft clear
messages, simplify visuals, bridge paradigm gaps, and tell compelling narratives. The authors
bring these principles to life in the accounts of science champions such as Robert Millikan,
Vannevar Bush, scientists at Caltech and MIT, and others. With Championing Science,
scientists will learn how to use these vital skills to make an impact.
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Championing Science
Comedy is a powerful contemporary source of influence and information. In the still-evolving
digital era, the opportunity to consume and share comedy has never been as available. And
yet, despite its vast cultural imprint, comedy is a little-understood vehicle for serious public
engagement in urgent social justice issues – even though humor offers frames of hope and
optimism that can encourage participation in social problems. Moreover, in the midst of a
merger of entertainment and news in the contemporary information ecology, and a decline in
perceptions of trust in government and traditional media institutions, comedy may be a unique
force for change in pressing social justice challenges. Comedians who say something serious
about the world while they make us laugh are capable of mobilizing the masses, focusing a
critical lens on injustices, and injecting hope and optimism into seemingly hopeless problems.
By combining communication and social justice frameworks with contemporary comedy
examples, authors Caty Borum Chattoo and Lauren Feldman show us how comedy can help to
serve as a vehicle of change. Through rich case studies, audience research, and interviews
with comedians and social justice leaders and strategists, A Comedian and an Activist Walk
Into a Bar: The Serious Role of Comedy in Social Justice explains how comedy – both in the
entertainment marketplace and as cultural strategy – can engage audiences with issues such
as global poverty, climate change, immigration, and sexual assault, and how activists work with
comedy to reach and empower publics in the networked, participatory digital media age.
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The Idea Factory
The concept of postdoctoral training came to science and engineering about a century ago.
Since the 1960s, the performance of research in the United States has increasingly relied on
these recent PhDs who work on a full-time, but on a temporary basis, to gain additional
research experience in preparation for a professional research career. Such experiences are
increasingly seen as central to careers in research, but for many, the postdoctoral experience
falls short of expectations. Some postdocs indicate that they have not received the recognition,
standing or compensation that is commensurate with their experience and skills. Is this the
case? If so, how can the postdoctoral experience be enhanced for the over 40,000 individuals
who hold these positions at university, government, and industry laboratories? This new book
offers its assessment of the postdoctoral experience and provides principles, action points, and
recommendations for enhancing that experience.

A Ready and Resilient Workforce for the Department of Homeland Security
"A provocative essay challenging the idea of Buddhist exceptionalism, from one of the world's
most widely respected philosophers and writers on Buddhism and science. Buddhism has
become a uniquely favored religion in our modern age. A burgeoning number of books extol
the scientifically proven benefits of meditation and mindfulness for everything ranging from
business to romance. There are conferences, courses, and celebrities promoting the notion
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that Buddhism is spirituality for the rational; compatible with cutting-edge science; indeed, "a
science of the mind." In this provocative book, Evan Thompson argues that this representation
of Buddhism is false. In lucid and entertaining prose, Thompson dives deep into both Western
and Buddhist philosophy to explain how the goals of science and religion are fundamentally
different. Efforts to seek their unification are wrongheaded and promote mistaken ideas of
both. He suggests cosmopolitanism instead, a worldview with deep roots in both Eastern and
Western traditions. Smart, sympathetic, and intellectually ambitious, this book is a must-read
for anyone interested in Buddhism's place in our world today."--Provided by publisher.

The Impact of the Social Sciences
"Wish you knew exactly what to say in awkward social situations? Do you want a formula for
charisma? Do you want to know exactly what to say to your boss, your date, or your mother-inlaw? You need to know how people work. As a human behavior investigator,
VanessaVanEdwardsstudies the hidden forces that drive our behavior patterns in her lab--and
she's cracked the code. InCaptivateshe shares a wealth ofvaluable shortcuts, systems and
behavior hacks for taking charge of their interactions at work, at home, and in any social
situation.These aren't the people skills you learned in school. This is the first comprehensive,
science backed, real life manual on human behavior and a completely new approach to
building connections. Just like knowing the right formulas to use in chemistry, or the right
programming language to write code, the hacks in this book are simple ways to solve for
people. For example: -The Social Game Plan: Every party, networking event and social
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situation has a predictable map - discover how to work a room and the sweet spot for making
the most connections. -The 7 Microexpressions: Learn how to speed-read the 7 universal facial
expressions and how they can be used to predict people's emotions. -Conversation Sparks: All
conversations can be hacked--if you know how certain words generate dopamine in the people
you meet. When you understand the laws of human behavior you can get along with anyone,
and your influence, impact, and income will increase as a result. What's more, you will
improveyour interpersonal intelligence, make a killer first impression, and build rapport quickly
and authentically in any situation--negotiations, interviews, parties, and pitches. You will never
interact in the same way again"--

Science Communication
The beloved actor shares fascinating and powerful lessons from the science of communication,
and teaches readers to improve the way they relate to others using improv games, storytelling,
and their own innate mind-reading abilities. With his trademark humor and frankness, Alan
Alda explains what makes the out-of-the-box techniques he developed after his years as the
host of Scientific American Frontiersso effective. This book reveals what it means to be a true
communicator, and how we can communicate better, in every aspect of our lives-with our
friends, lovers, and families, with our doctors, in business settings, and beyond.

Originals
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In 1996 physicist Alan Sokal published an essay in Social Text--an influential academic journal
of cultural studies--touting the deep similarities between quantum gravitational theory and
postmodern philosophy. Soon thereafter, the essay was revealed as a brilliant parody, a
catalog of nonsense written in the cutting-edge but impenetrable lingo of postmodern theorists.
The event sparked a furious debate in academic circles and made the headlines of
newspapers in the U.S. and abroad. Now in Fashionable Nonsense: Postmodern Intellectuals'
Abuse of Science, Sokal and his fellow physicist Jean Bricmont expand from where the hoax
left off. In a delightfully witty and clear voice, the two thoughtfully and thoroughly dismantle the
pseudo-scientific writings of some of the most fashionable French and American intellectuals.
More generally, they challenge the widespread notion that scientific theories are mere
"narrations" or social constructions.

Fashionable Nonsense
An astonishing new scientific discovery called neuroplasticity is overthrowing the centuries-old
notion that the adult human brain is fixed and unchanging. It is, instead, able to change its own
structure and function, even into old age. Psychiatrist and rersearcher Norman Doidge, M.D.,
travelled around the United States to meet the brilliant scientists championing neuroplasticity,
and the people whose lives they've transformed — people whose mental limitations or brain
damage were previously seen as unalterable, and whose conditions had long been dismissed
as hopeless. We see a woman born with half a brain that rewired itself to work as a whole; a
woman labeled retarded who cured her deficits with brain exercises and now cures those of
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others; blind people who learn to see; learning disorders cured; IQs raised; ageing brains
rejuvenated; stroke patients recovering their faculties; children with cerebral palsy learning to
move more gracefully; entrenched depression and anxiety disappearing; and lifelong character
traits changed. Doidge takes us onto terrain that might seem fantastic. We learn that our
thoughts can switch our genes on and off, altering our brain anatomy. We learn how people of
average intelligence can, with brain exercises, improve their cognition and perception, develop
muscle strength, or learn to play a musical instrument — simply by imagining doing so. Using
personal stories from the heart of this neuroplasticity revolution, Dr Doidge has written an
immensely moving, inspiring book that will permanently alter the way we look at our brains,
human nature, and human potential.

Enhancing the Postdoctoral Experience for Scientists and Engineers
"Using surprising studies and stories spanning business, politics, sports, and entertainment,
Grant explores how to recognize a good idea, speak up without getting silenced, build a
coalition of allies, choose the right time to act, and manage fear and doubt; how parents and
teachers can nurture originality in children; and how leaders can fight groupthink to build
cultures that welcome dissent"--

Communicating Science Effectively
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This edited volume reports on the growing body of research in science communication training,
and identifies best practices for communication training programs around the world. Theory
and Best Practices in Science Communication Training provides a critical overview of the
emerging field of by analyzing the role of communication training in supporting scientists’
communication and engagement goals, including scientists’ motivations to engage in training,
the design of training programs, methods for evaluation, and frameworks to support the role of
communication training in helping scientists reach their communication and engagement goals.
This volume reflects the growth of the field and provides direction for developing future
researcher-practitioner collaborations. With contributions from researchers and practitioners
from around the world, this book will be of great interest to students, scholars and,
professionals within this emerging field.

The Power of Framing
Championing Science shows scientists how to persuasively communicate complex scientific
ideas to decision makers in government, industry, and education. This comprehensive guide
provides real-world strategies to help scientists develop the essential communication,
influence, and relationship-building skills needed to motivate nonexperts to understand and
support their science. Instruction, interviews, and examples demonstrate how inspiring
decision makers to act requires scientists to extract the essence of their work, craft clear
messages, simplify visuals, bridge paradigm gaps, and tell compelling narratives. The authors
bring these principles to life in the accounts of science champions such as Robert Millikan,
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Vannevar Bush, scientists at Caltech and MIT, and others. With Championing Science,
scientists will learn how to use these vital skills to make an impact.

Homecoming
Are you outwardly successful but inwardly do you feel like a big kid? Do you aspire to be a
loving parent but all too often “lose it” in hurtful ways? Do you crave intimacy but sometimes
wonder if it’s worth the struggle? Or are you plagued by constant vague feelings of anxiety or
depression? If any of this sounds familiar, you may be experiencing the hidden but damaging
effects of a painful childhood—carrying within you a “wounded inner child” that is crying out for
attention and healing. In this powerful book, John Bradshaw shows how we can learn to
nurture that inner child, in essence offering ourselves the good parenting we needed and
longed for. Through a step-by-step process of exploring the unfinished business of each
developmental stage, we can break away from destructive family rules and roles and free
ourselves to live responsibly in the present. Then, says Bradshaw, the healed inner child
becomes a source of vitality, enabling us to find new joy and energy in living. Homecoming
includes a wealth of unique case histories and interactive techniques, including questionnaires,
letter-writing to the inner child, guided meditations, and affirmations. Pioneering when
introduced, these classic therapies are now being validated by new discoveries in attachment
research and neuroscience. No one has ever brought them to a popular audience more
effectively and inspiringly than John Bradshaw.
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Why I Am Not a Buddhist
Highlights achievements of Bell Labs as a leading innovator, exploring the role of its highly
educated employees in developing new technologies while considering the qualities of
companies where innovation and development are most successful.

Advocacy
The impact agenda is set to shape the way in which social scientists prioritise the work they
choose to pursue, the research methods they use and how they publish their findings over the
coming decade, but how much is currently known about how social science research has
made a mark on society? Based on a three year research project studying the impact of 360
UK-based academics on business, government and civil society sectors, this groundbreaking
new book undertakes the most thorough analysis yet of how academic research in the social
sciences achieves public policy impacts, contributes to economic prosperity, and informs public
understanding of policy issues as well as economic and social changes. The Impact of the
Social Sciences addresses and engages with key issues, including: identifying ways to
conceptualise and model impact in the social sciences developing more sophisticated ways to
measure academic and external impacts of social science research explaining how impacts
from individual academics, research units and universities can be improved. This book is
essential reading for researchers, academics and anyone involved in discussions about how to
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improve the value and impact of funded research. You can read a snapshot of the results,
Visualising the Data, free online. To download a PDF click here, or to browse a flipbook, click
here.

Quantum Dialogue
A Turing Award-winning computer scientist and statistician shows how understanding causality
has revolutionized science and will revolutionize artificial intelligence "Correlation is not
causation." This mantra, chanted by scientists for more than a century, has led to a virtual
prohibition on causal talk. Today, that taboo is dead. The causal revolution, instigated by
Judea Pearl and his colleagues, has cut through a century of confusion and established
causality -- the study of cause and effect -- on a firm scientific basis. His work explains how we
can know easy things, like whether it was rain or a sprinkler that made a sidewalk wet; and
how to answer hard questions, like whether a drug cured an illness. Pearl's work enables us to
know not just whether one thing causes another: it lets us explore the world that is and the
worlds that could have been. It shows us the essence of human thought and key to artificial
intelligence. Anyone who wants to understand either needs The Book of Why.

No Hard Feelings
"Science is rooted in conversations," wrote Werner Heisenberg, one of the twentieth century's
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great physicists. In Quantum Dialogue, Mara Beller shows that science is rooted not just in
conversation but in disagreement, doubt, and uncertainty. She argues that it is precisely this
culture of dialogue and controversy within the scientific community that fuels creativity. Beller
draws her argument from her radical new reading of the history of the quantum revolution,
especially the development of the Copenhagen interpretation. One of several competing
approaches, this version succeeded largely due to the rhetorical skills of Niels Bohr and his
colleagues. Using extensive archival research, Beller shows how Bohr and others marketed
their views, misrepresenting and dismissing their opponents as "unreasonable" and
championing their own not always coherent or well-supported position as "inevitable."
Quantum Dialogue, winner of the 1999 Morris D. Forkosch Prize of the Journal of the History of
Ideas, will fascinate everyone interested in how stories of "scientific revolutions" are
constructed and "scientific consensus" achieved. "[A]n intellectually stimulating piece of work,
energised by a distinct point of view."—Dipankar Home, Times Higher Education Supplement
"[R]emarkable and original. . . . [Beller's] arguments are thoroughly supported and her
conclusions are meticulously argued. . . . This is an important book that all who are interested
in the emergence of quantum mechanics will want to read."—William Evenson, History of
Physics Newsletter

The Chicago Guide to Communicating Science
The power and importance of storytelling is now widely accepted, but this book goes further to
focus on storymaking. CONNECTION brings together a former scientist, a story consultant,
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and an improv actor to give you the critical thinking of science combined with a century of
Hollywood knowledge in the creation and shaping of stories. The material is relevant to
lawyers, politicians, public health workers, educators, activists-- everyone. In today's
"Twitterfied" world, CONNECTION provides the narrative tools for effective communication.

HBR Guide to Persuasive Presentations
When a group of people gather together to generate ideas for solving a problem or achieving a
goal, sometimes the best ideas are passed over. Worse, a problematic suggestion with far less
likelihood of success may be selected instead. Why would a group dismiss an option that
would be more effective? Leadership and communications expert John Daly has a
straightforward answer: it wasn't sold to them as well. If the best idea is yours, how can you
increase the chances that it gains the support of the group? In "Advocacy: Championing Ideas
and Influencing Others," Daly explains in full detail how to transform ideas into practice. To be
successful, leaders in every type of organization must find practical and action-oriented ways
to market their ideas and achieve buy-in from the members of the group. Daly offers a
comprehensive action guide that explains how to shape opinion, inspire action, and achieve
results. Drawing on current research in the fields of persuasion, power relations, and behavior
change, he discusses the complex factors involved in selling an idea--the context of the
communication, the type of message being promoted, the nature and interests of the audience,
the emotional tenor of the issues at stake, and much more. For the businessperson, politician,
or any other member of a group who seeks the satisfaction of having his or her own idea take
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shape and become reality, this book is an essential guide.

Creatures of Cain
Science and technology are embedded in virtually every aspect of modern life. As a result,
people face an increasing need to integrate information from science with their personal values
and other considerations as they make important life decisions about medical care, the safety
of foods, what to do about climate change, and many other issues. Communicating science
effectively, however, is a complex task and an acquired skill. Moreover, the approaches to
communicating science that will be most effective for specific audiences and circumstances
are not obvious. Fortunately, there is an expanding science base from diverse disciplines that
can support science communicators in making these determinations. Communicating Science
Effectively offers a research agenda for science communicators and researchers seeking to
apply this research and fill gaps in knowledge about how to communicate effectively about
science, focusing in particular on issues that are contentious in the public sphere. To inform
this research agenda, this publication identifies important influences â€" psychological,
economic, political, social, cultural, and media-related â€" on how science related to such
issues is understood, perceived, and used.

Connection
Page 23/31

Online PDF Championing Science Communicating Your Ideas To Decision
Makers
Championing Science shows scientists how to persuasively communicate complex scientific
ideas to decision makers in government, industry, and education. This comprehensive guide
provides real-world strategies to help scientists develop the essential communication,
influence, and relationship-building skills needed to motivate nonexperts to understand and
support their science. Instruction, interviews, and examples demonstrate how inspiring
decision makers to act requires scientists to extract the essence of their work, craft clear
messages, simplify visuals, bridge paradigm gaps, and tell compelling narratives. The authors
bring these principles to life in the accounts of science champions such as Robert Millikan,
Vannevar Bush, scientists at Caltech and MIT, and others. With Championing Science,
scientists will learn how to use these vital skills to make an impact.

Championing Science
Champion Your Best Ideas! Every time you communicate, you're trying to do something,
change something, or move someone to action. You're trying to make a point. But the only way
to make a point is to have a point. And the surprising truth is, very few communicators know
their points or even understand what a point is, rendering them pointless. Communications
expert Joel Schwartzberg says a point is not just a topic, an idea, or a theme. A real point is a
proposition of value. It's a contention you can propose, argue, illustrate, and prove. In this
concise and practical book, you'll learn to identify your point, strengthen it, stick to it, and sell it.
Whether you want to improve your impact in speeches, staff meetings, pitches, emails,
PowerPoint presentations, or any other communication setting, Schwartzberg's novel approach
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teaches you how to go from simply sharing a thought to making a difference. Which would you
rather do?

The Science of Communicating Science
Ask a scientist about Hollywood, and you’ll probably get eye rolls. But ask someone in
Hollywood about science, and they’ll see dollar signs: moviemakers know that science can be
the source of great stories, with all the drama and action that blockbusters require. That’s a
huge mistake, says Randy Olson: Hollywood has a lot to teach scientists about how to tell a
story—and, ultimately, how to do science better. With Houston, We Have a Narrative, he lays
out a stunningly simple method for turning the dull into the dramatic. Drawing on his unique
background, which saw him leave his job as a working scientist to launch a career as a
filmmaker, Olson first diagnoses the problem: When scientists tell us about their work, they pile
one moment and one detail atop another moment and another detail—a stultifying procession of
“and, and, and.” What we need instead is an understanding of the basic elements of story, the
narrative structures that our brains are all but hardwired to look for—which Olson boils down,
brilliantly, to “And, But, Therefore,” or ABT. At a stroke, the ABT approach introduces
momentum (“And”), conflict (“But”), and resolution (“Therefore”)—the fundamental building
blocks of story. As Olson has shown by leading countless workshops worldwide, when
scientists’ eyes are opened to ABT, the effect is staggering: suddenly, they’re not just talking
about their work—they’re telling stories about it. And audiences are captivated. Written with an
uncommon verve and enthusiasm, and built on principles that are applicable to fields far
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beyond science, Houston, We Have a Narrative has the power to transform the way science is
understood and appreciated, and ultimately how it’s done.

Escape from the Ivory Tower
The responsibilities of the Department of Homeland Security (DHS) range from preventing
foreign and domestic terrorist attacks; securing the nation's borders; safeguarding
transportation systems; responding to natural disasters; nuclear detection; and more. Created
in 2002 from a merger that rapidly incorporated parts of eight cabinet departments and 22
government agencies, DHS has struggled to integrate its numerous components and their
unique cultures. While DHS is very accomplished at performing its many missions, the nature
of the DHS work environment is inherently stressful, and employees suffer from low morale. A
Ready and Resilient Workforce for the Department of Homeland Security: Protecting America's
Front Line reviews current workforce resilience efforts, identifies gaps, and provides
recommendations for a 5-year strategy to improve DHSTogether, the current DHS workforce
resilience program. This report stresses the importance of strong leadership, communication,
measurement, and evaluation in the organization and recommends content for a 5-year plan
that will promote centralized strategic direction and resource investment to improve readiness
and resilience at the department. While all DHS component agencies share a common
mission, each have distinct roles with different stressors attached, making implementation of
an organization-wide resilience or wellness program difficult. The recommendations of A
Ready and Resilient Workforce for the Department of Homeland Security outline how DHS can
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focus its efforts on creating a common culture of workforce readiness and resilience, while
recognizing the distinct, proud, celebrated cultures of its component agencies.

Theory and Best Practices in Science Communication Training
After World War II, the question of how to define a universal human nature took on new
urgency. Creatures of Cain charts the rise and precipitous fall in Cold War America of a theory
that attributed man’s evolutionary success to his unique capacity for murder. Drawing on a
wealth of archival materials and in-depth interviews, Erika Lorraine Milam reveals how the
scientists who advanced this “killer ape” theory capitalized on an expanding postwar market in
intellectual paperbacks and widespread faith in the power of science to solve humanity’s
problems, even to answer the most fundamental questions of human identity. The killer ape
theory spread quickly from colloquial science publications to late-night television, classrooms,
political debates, and Hollywood films. Behind the scenes, however, scientists were sharply
divided, their disagreements centering squarely on questions of race and gender. Then, in the
1970s, the theory unraveled altogether when primatologists discovered that chimpanzees also
kill members of their own species. While the discovery brought an end to definitions of human
exceptionalism delineated by violence, Milam shows how some evolutionists began to argue
for a shared chimpanzee-human history of aggression even as other scientists discredited
such theories as sloppy popularizations. A wide-ranging account of a compelling episode in
American science, Creatures of Cain argues that the legacy of the killer ape persists today in
the conviction that science can resolve the essential dilemmas of human nature.
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Championing Science
Most scientists and researchers aren’t prepared to talk to the press or to policymakers—or to
deal with backlash. Many researchers have the horror stories to prove it. What’s clear,
according to Nancy Baron, is that scientists, journalists and public policymakers come from
different cultures. They follow different sets of rules, pursue different goals, and speak their
own language. To effectively reach journalists and public officials, scientists need to learn new
skills and rules of engagement. No matter what your specialty, the keys to success are clear
thinking, knowing what you want to say, understanding your audience, and using everyday
language to get your main points across. In this practical and entertaining guide to
communicating science, Baron explains how to engage your audience and explain why a
particular finding matters. She explores how to ace your interview, promote a paper, enter the
political fray, and use new media to connect with your audience. The book includes advice
from journalists, decision makers, new media experts, bloggers and some of the thousands of
scientists who have participated in her communication workshops. Many of the researchers
she has worked with have gone on to become well-known spokespeople for science-related
issues. Baron and her protégées describe the risks and rewards of “speaking up,” how to deal
with criticism, and the link between communications and leadership. The final chapter,
‘Leading the Way’ offers guidance to scientists who want to become agents of change and
make your science matter. Whether you are an absolute beginner or a seasoned veteran
looking to hone your skills, Escape From the Ivory Tower can help make your science
understood, appreciated and perhaps acted upon.
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Get to the Point!
Ella Baker (1903–1986) was an influential African American civil rights and human rights
activist. For five decades, she worked behind the scenes with people in vulnerable
communities to catalyze social justice leadership. Her steadfast belief in the power of ordinary
people to create change continues to inspire social justice activists around the world. This book
describes a case study that translates Ella Baker’s community engagement philosophy into a
catalytic leadership praxis, which others can adapt for their work. Catalytic leadership is a
concrete set of communication practices for social justice leadership produced in equitable
partnership with, instead of on, communities. The case centers the voices of African American
teenage girls who were living in a segregated neighborhood of an affluent college town and
became part of a small collective of college students, parents, university faculty, and
community activists learning leadership in the spirit of Ella Baker.

Page 29/31

Online PDF Championing Science Communicating Your Ideas To Decision
Makers
Read More About Championing Science Communicating Your Ideas To Decision Makers
Arts & Photography
Biographies & Memoirs
Business & Money
Children's Books
Christian Books & Bibles
Comics & Graphic Novels
Computers & Technology
Cookbooks, Food & Wine
Crafts, Hobbies & Home
Education & Teaching
Engineering & Transportation
Health, Fitness & Dieting
History
Humor & Entertainment
Law
LGBTQ+ Books
Literature & Fiction
Medical Books
Mystery, Thriller & Suspense
Parenting & Relationships
Page 30/31

Online PDF Championing Science Communicating Your Ideas To Decision
Makers
Politics & Social Sciences
Reference
Religion & Spirituality
Romance
Science & Math
Science Fiction & Fantasy
Self-Help
Sports & Outdoors
Teen & Young Adult
Test Preparation
Travel

Page 31/31

Copyright : rutamaya.net

